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What it is, Why it matters,
and how to be part of it




What is the
Opportunity Afriea Initiative?

This is not another campaign. This is a platform.

Opportunity Africa is a pan-African initiative designed to shift how
the morld sees Africa and how Africa sees itself. It is not a

standalone campaign, brand or organisation. It is a shared platform
built to give greater visibility, cohesion and momentum to the many
campaigns, institutions, storytellers and partners already doing the
mork.

In short: me help strong stories move further, faster and
together.




Who is behind Lo b2 (R | Ve
Opportunity Africa? T

The campaign's custodians are a committee of the
continent's leading brand, communications, and
marketing professionals with the institutional
endorsement of the Africa Union and other founding
organisations. The strength of this initiative lies

in collective omnership.

The narrative change orqganisation
Africa No Filter is acting as the secretariat for
the initiative,

providing the frame, tools, and convening power
that will support the movement.
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Perception hasn’t yet met reality when it

comes to Africa. The continent doesn't need da

hem story. It needs a megaphone behind the
stories already being told - stories of

progress, innovation, creativity,

resilience, ambition and possibility.
Mlany institutions, brands, media, creators and
advocates are doing powerful work - but we
are working in silos. Collaborating is the
solution but it's one of the hardest things to
do. This is why we have created the
Opportunity Africa initiative. It exists to
connect your wmork to a bigger continental
narrative, a shared cultural enerqy, and a

movement with many behind it. Together, we
become harder to ignore.




Platform
Offere

lle can put a rocket behind your brand. lle help your brand,
story or campaign travel further, with more visibility,
more cultural heat and more momentum. llle help you become
part of something bigger without losing your brand
identity, priorities or audience.

By joining the platform, you can:

1. Plug into a bigger narrative engine

Align your campaign, institution, brand or content with a
bold, continent-wmide story rooted in opportunity, progress
and momentum.

2. Gain greater visibility

Be part of a coordinated movement designed to drive
attention across media, creators, digital channels,
cultural moments and high-profile partnerships.

5. Access shared tools and messaging

Use common framing, langquage, creative assets and campaign
touchpoints that strengthen hom Africa is represented in
your wmork.



4. Join cultural and campaign moments
Participate in activations, storytelling opportunities and
movement moments over the next three years that others can help
shape and amplify.

5. Signal leadership

Shom that your brand, institution or platform is part of a
gromwing coalition committed to telling a more confident, modern
and opportunity-led story of Africa.

S 6. Build trust back

Earn trust by showing that your brand or institution understands
wmhere Africa is headed, and is willing to stand on the right side
of that story.

6. Move with others

Be part of an army that connects brands, media, creators,
institutions and cultural voices to one another rather than
competing for attention.




Over the next three years, Opportunity Africa will
come to life through a coordinated, high-

visibility campaign across media, influencers,
storytellers, digital advertising, social
platforms, cultural activations and strategic

partnerships. lle are building a movement that
people, brands and institutions can
actively join, shape and grow.
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Opportunity Africa is for those

already helping to shape Africa’s

next chapter - or ready to start. It
is for:

Brands and corporates

* ledia platforms and publishers

* Creators and storytellers

 Influencers and cultural voices

* Institutions and governments

 Investors and philanthropy

 Diaspora netmorks and youth communities
 Campaigns and movements already doing
the work

Who it is for




Mow to Take Part

This is howm you can be part
of Opportunity Africa

« Join the coalition - Become part of a
groming network of organisations,
creators and institutions committed to
better representation and stronger
collective momentum.

 Bring your campaign into the movement - Align
your existing initiative, activation or
platform with Opportunity Africa’s broader
narrative and campaign enerqgy.

e Partner on an activation - Co-create a cultural,
media or storytelling moment that brings the
movement to life.

* Use the platform - Access shared framing, messaging,
visibility and campaign touchpoints that help your
mork travel further.

* Back the movement - Support the growth of the platform
and help build the narrative infrastructure needed to
sustain it.
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Together, we are stronger. Together, me are louder. The most
powmerful thing about Opportunity Africa is not any single
campaign, partner or piece of content. It is the collective
force created when many voices move in the same direction.
llhen brands, media, institutions, creators and communities
align behind a more confident, truthful and opportunity-1led
vision of Africa, the story changes faster. And when the story
changes, so does what becomes possible.




If you’re already building the
future, you should be part of
the platform behind it.
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Book a
conversation

Explore
partnershig
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cupport the
movement
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